BUSINESS CASE

Sector: Metals & machinery

ADDIMEN increases its customer
acquisition rate with Kompass tools

The Challenge: Finding new customers to go international

ADDIMEN BIZKAIA, a company specialising in the manufacture of
metal and plastic parts, was looking to expand its customer portfolio.
Although they initially had a nationwide subscription, they recently
detected the need to internationalize, so they expanded their
membership to cover European countries such as Germany and France.

The challenge was to find a solution that would allow them to access
potential national and international customers, optimizing prospecting
time and facilitating direct contact with customers.

Solution: Smart prospecting with Kompass

Kompass proposed a strategy based on:

EasyBusiness — Global Prospecting Platform: An advanced tool to access
a premium database of key companies and contacts in your target
markets.

This allows companies to find, segment and contact potential customers
in a fast and structured way.

Why KOMPASS?

As Marfa Rodriguez, Sales & Marketing Manager at ADDIMEN,
describes, with KOMPASS management and sales teams enjoy:

Access to +60M B2B companies and +85M purchasing decision- \
makers across Europe and the world.

Detailed prospect information for the sales team.

Contact through different channels, such as LinkedIn, email and
telephone.
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“Ever since we use Kompass,
our customer acquisition rate
has increased. Furthermore,
we've reduced our time
searching for customer
information and are now able
to contact them directly".

MARIA RODRIGUEZ
Sales & Marketing
Addimen

Results: Effective prospecting & simplified segmentation

-Prospecting optimization: ADDIMEN has reduced its search times for B2B companies and now contacts
executives directly through the platform. "We have recently started using the newsletter functionality with our
customer lists, to expand the contact channels and present them with information."

-Easy segmentation: The most used functionality by the company is the search for potential customers

through the +60 filters offered by EasyBusiness, including key information such as location, activity,
number of employees and turnover.
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