The Challenge: Improving visibility and attracting new clients

G.I.A., S.L. (Gestion Informatica De Archivos) is a Catalan company

specializing in consulting, digitization, and secure storage of archives for

individuals and businesses.

GIA . . . o : (7e5)G.I.A., S.L.
needed to improve the visibility of its services in the consulting and N/ ommmomicoc e

document management sector, seeking to attract customers and

consolidate its presence in the local market. In addition, they wanted to | « |ndustry: Document

optimize their marketing campaigns with up-to-date, segmented data Management Services

that would allow them to identify and contact decision-makers. « Headquarters: Catalonia,
. Spain

Solution » Established: 1996

Kompass proposed a comprehensive strategy with four key points:
Featured profile on Kompass.com to maintain an active and visible
presence in a marketplace with over 4M monthly visits.

Advanced segmentation and Al-powered semantic search to reach
highly qualified prospects, saving time and improving conversion.
Prospecting with EasyBusiness to filter contacts by industry. Role
and location, enabling targeted and efficient marketing campaigns.
Integrated Email Marketing with real metrics to optimize sales
actions and maximize ROI.

“We value the combination of
constant visibility and
advanced technology offered
by Kompass, which helps us to
be more visible and work more
efficiently. These solutions give
us the confidence to continue
growing and consolidating our

Why KOMPASS? position in the market.

Victor Arbucias indicates that GIA trusted Kompass because of:
* The constant visibility on the Kompass.com B2B portal. ) ) )
« The significant increase in qualified visits to their products. Victor Arbucias Oliver,
« The possibility of improving their SEO through backlinks with the \ Commercial Manager GIA
domain authority of a global B2B marketplace.
* The availability of advanced tools such as segmentation by
geographical area and sector.
 Integration with EasyBusiness to carry out targeted email
marketing campaigns and measure results in real time.

Results: Visibility and qualified leads
Over the past year, GIA has achieved:

* More than 3,500 views of its company profile on Kompass and its consulting and professional services
products, confirming real and constant demand through the B2B portal.

* Anincrease in qualified leads thanks to advanced segmentation and access to key decision-makers.

» Greater efficiency in marketing campaigns thanks to the CRM functionalities of the EasyBusiness
solution, with detailed tracking of opens, clicks, and responses.

HKOMPASS
Your route to business worldwide


https://es.kompass.com/en/c/gestion-informatica-de-archivos-s-l/es1400616/
https://www.solutions.kompass.com/our-products-services/digital-marketing/booster/
https://www.solutions.kompass.com/our-products-services/sales-marketing-solutions/easybusiness/
https://ro.kompass.com/en
https://www.giasl.es/
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